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Your Guide To Serving, 
Understanding, and Adding 
Value to the Largest Minority 
in the World
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This style guide is intended to guide Team Trust Productions, LLC., 
and its partners and shape our strategies, goals and mission. 

The style guide addresses such topics as ableism, disability, 
accommodations, and listening, and it is designed to expand and 
possibly challenge our own beliefs about disability.
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About Ryan Wilson
I’m the director of Team Trust Productions. We 
strive to authentically tell the stories of the disability 
community. I created Team Trust after undergoing 
sequence of experiences. I have Osteogenesis 
Imperfecta, or OI, and I have broken close to 60 
bones. Yes, I have had several surgeries, one of 
which, well, almost killed me. That in itself is a long 
story, but, for now, I just want to express my 
gratitude for you.

Often, I think, the disability community can feel 
left out, even forgotten. We are rarely seen on TV, 
heard on the radio, or, heck, expanded to epic 
proportions on billboards. Concurrently, way too 
many buildings are not designed for persons with 
disabilities: There are steps, small bathrooms, 
lackluster signage, and no sensory rooms. It’s
 unfortunate. It causes many persons with 
disabilities to miss out on living a life like most have. 

I know, however, there are people who care about the disability community. I know, just by your 
picking up this guide, you care. Thank you. Together, I know we will make the world a better, more 
enjoyable place for all.  

Team Trust, our friends and I put together this guide to help you easily serve, see and understand  
persons with disabilities. I am willing to bet that tailoring your marketing to, say, a wheelchair user is 
probably a new concept, and maybe you have not have thought about how to craft a message that 
speaks to the experiences of a person with bipolar disorder. That’s OK. I don’t blame you. It’s hard to 
understand experiences unlike our own.

With this guide, I hope you have at least a rough idea on what it is like to live with a disability. I am not 
going to scare you with my the tales of my broken bones. Rather, I am going to offer easy, 
cost-effective recommendations on how you can show you care about the largest minority in the 
United States and world. 

And, who knows, you may learn a tidbit in this guide that could change your personal life. 

Learn more about Ryan Wilson and Team Trust Productions at www.teamtrustproductions.com
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What is this Guide?

You probably don’t know much about me or some of my best friends. You probably don’t know what 
it’s like to carry your son with a disability miles just to keep them included in a class field trip, like my 
mom did. You probably don’t know what it’s like to have to grab lunch with your grandparents, play a 
silly game of tug of war with you mom, and break your arm, like I did. If you’ve never experienced any 
of these, no problem. I will share experiences — my own and many others — to help you.

I want to help you tap into the largest minority in the world, and tap into the market larger than China. 
That is the disability community. Perhaps you feel uncomfortable or awkward thinking about the dis-
ability community. Or maybe you feel guilt or shame for not knowing how to help them. It’s possible, 
too, you are tired of fielding requests for accommodations and a number of complaints from persons 
with disabilities, and that has left a bad taste in your mouth.

All feelings are valid. I’m not hear to judge. The media and our upbringings have craft the 
perspectives we hold about disability, but, if you want to dramatically expand your business for the 
long haul, you need to start understanding the disability community. More kids are being born with 
disabilities, more adults with disabilities are acquiring disabilities, and the COVID-19 pandemic led to 
millions of people acquiring disabilities. 

Further, consumers are demanding brands be more inclusive, and they are more willing to trust and 
buy from brands that show diversity in their ads. So the disability community is crucial to your 
business’s successes. Not only that, but the disability community can teach you a great deal about 
yourself, your body and help you to see perspectives unlike your own. Of course, I may be bias.

The Style Guide will help you analyze your business’s current relationship with the disability 
community, and how to improve it. You’ll learn easy, cost-effective strategies on how to substantially 
improve your standing in the disability community. 

There are 1 billion persons on this planet with disabilities. That means 15 percent of the world’s pop-
ulation has some form of diagnosis that is affecting their daily life. The Americans with Disabilities Act 
(ADA) defines “a person with a disability as a person who has a physical or mental impairment that 
substantially limits one or more major life activity.” The World Health Organization states that disability 
“is a part of being human,” and adds, “disability results from the interaction between individuals with a 
health condition, such as cerebral palsy, Down syndrome and depression, with personal and 
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environmental factors including negative attitudes, inaccessible transportation and public buildings, 
and limited social support.”

The reality is, one’s disability can create limitations, so, too, though, can the physical environment. 
For example, it’s factually accurate that my bones break easier, but it’s also factually accurate that I 
cannot enter a building with steps in my wheelchair. 

I don’t want to make you feel ashamed of your shortcomings in the disability community. That is not 
my goal. I am here to be your friend, your advisor. I want to help you become the champion for the 
disability community that I know and believe you can be. This guide will likely challenge your beliefs 
and preconceived notions about who I am and what I can do, and that’s OK.

I know and believe you can one day become my greatest disability ally, and you will help make the 
world a better place for you, your friends with and without disabilities and me. 

Here are a few statistics you should keep in mind going forward:

• 70 percent of GenZ consumers are more trusting of brands with diversity in ads2

• 38 percent of consumers are more likely to trust brands with diversity in their ads3

• 59 percent of brands are more like to trust brands with ads they are represented in2

• 71 percent of people expect to see diversity in ads
• 59 percent of people are more loyal to brands with diversity.4

• 64 percent of people said they took some kind of action after seeing ads with diversity5

• 70 percent of millennials are more likely to select a brand because of the diversity shown in its 
promotions and offers.6

• There are 1 billion individuals with disabilities, and there are roughly 3.3 billion additional people 
(family and friends) who act on their “emotional behalf.” In other words, disability connects with 73 
percent of consumers. Collectively, the disability market has $13 trillion in disposable income!7

• Diversity includes disability.
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Disability By The Numbers 
The number of people with 
disabilities is increasing.

More adults are 
acquiring disabilities, 

and more kids are 
being born with 

disabilities, especially 
cognitive disabilities.1

The disability 
community is the 

only minority 
anyone can join.

The disability 
community is 

diverse

15%
of world population has 

a disabillity
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What do you know about disability? 

We all have our own perceptions of reality. We were all raised a different way, grew up in different 
areas, with different incomes, etc. Each of us sees the world differently, and that, I think, makes things 
interesting — even exciting — in a good way. Life would be boring if we were all the same.

I think it would be helpful for you to go inside yourself for a bit, and explore your current beliefs about 
the disability community. I imagine it may vary from the people on your team, your spouse, or your 
kids. That’s OK.

If you want to change the world, you, honestly, need to start changing yourself. That internal work is 
the most difficult. Trust me. I believe in you, and, if you believe in you, you can create the change you 
wish to see. On this next page, write in your thoughts. It can serve as your own personal journal of 
your perceptions of reality. You can compare and contrast those beliefs with that of your beliefs after 
this reviewing this Guide.
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What does a person with a disability look like?

What does a person with a disability do?

Where do persons with disabilities live?

Do I know anyone with a disability?

How are persons with disabilities portrayed on TV?

My thoughts ...
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Use this page if you need more space to write
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Key Terms

Now that your internal juices are flowing, let’s learn a few new words. No, not curse words. The words 
I’d like to introduce to your lexicon are words often spoken by persons with disabilities. We speak the 
same language as you, but we may utilize words that resonate with us and others.

I don’t want to put you asleep with a dictionary-like listing of words. That would be boring. I, instead, 
listed some words that may be new to you and your team. You can start to use these words in your 
communications, and I will later share a few recommendations on how to do just that.

Able-bodied: Someone who does not have a physical disability. This is similar to saying one is 
“non-disabled” or “does not have a disability.” 

Ableism: This is a naughty word. This refers to the discrimination of a person with a disability. If a 
person is called an “ableist,” that’s not good. 

Adaptive technology: Modifications to technology that allow persons with disabilities to better 
interact with technology. Examples: Large print books; large monitors; computers with voice and / 
visual output; keyboard modifications. Adaptive technology is often used interchangeably with 
assistive technology.

American Sign Language (ASL): “a complete natural language that has the same linguistic 
properties as spoken languages, with grammar that differs from English,” according to the National 
Institute on Deafness and Other Communication Disorders. ASL is expressed via hand and face 
movements, and it is primarily used by those who are deaf or hard of hearing.

Here is what “food” looks like signed.

Augmentative and Alternative Communication (AAC) device: a device that helps persons with 
speech impairments communicate. The device lets users communicate through words, sentences 
and images that are read aloud.
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Chemical / electrical sensitivities: The Research and Training Center out of the University of 
Kansas defines these as “chronic medical conditions characterized by neurological impairment, 
muscle pain and weakness, respiratory problems and gastrointestinal complaints. Reactions for those 
with chemical intolerances are triggered by low-level exposure to everyday substances and products, 
including pesticides, solvents, cleaning agents, new carpeting and adhesives, fragrances and scented 
products. Electrical hypersensitivities are triggered by electromagnetic fields from electrical devices 
and frequencies.”

Congenital disability: a disability that starts at birth.

Crip: used by some persons with disabilities to refer to a person with a disability

Deaf-blind: a condition that causes a person to have hearing and vision loss.

Developmental disability (DD): “disorders that are usually present at birth and that negatively affect 
the trajectory of the individual’s physical, intellectual, and/or emotional development. Many of these 
conditions affect multiple body parts or systems,” according to the University of Minnesota’s Institute 
on Community Integration.

Impairment: sometimes used interchangeably with “disabled.”

Intellectual disability (ID): a condition that affects intellectual functioning

Invisible disability: a disability that is typically not visible (i.e. through a wheelchair, walking stick). 

Language disorder: generally apparent among children who have difficulties speaking and 
understand language.

Learning disabilities: “a disorder in one or more basic psychological processes that may manifest 
itself as an imperfect ability in certain areas of learning, such as reading, written expression, or 
mathematics,” says the Learning Disabilities Association of America. 

Mental illness: a condition that affects one’s ability to think, feel or behave. 

Neurodiversity: often used when referring to conditions like autism, ADHD, or learning disabilities, 
and it means that we all experience the world differently. 

Nonverbal: “Some disability advocates are beginning to shift away from the word ‘nonverbal’ in favor 
of ‘nonspeaking,’ arguing that ‘nonverbal’ implies that someone doesn’t understand language, while 
“nonspeaking’ does not invite the same judgment. A nonspeaking individual may understand and 
use language – just in a different way,” according to the National Center on Disability and Journalism 
(NCDJ).

Sensory disability: a disability that affects one or more of a person’s senses. Examples include 
autism, blindness, deafness

Speech impediment: a condition that affects one’s ability to pronounce certain sounds.

Survivor: This is appropriate to use when a person has recovered from such conditions as cancer or 
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stroke. Survivor is preferable over “victim,” but ask the person which term they prefer.

Universal design: “the design and composition of an environment so that it can be accessed, 
understood and used to the greatest extent possible by all people regardless of their age, size, ability 
or disability,” states the Centre for Excellence in Universal Design.

Visible disability: a disability that is visible (through a wheelchair, walker, prosthetic). I have a 
visible disability, because of my wheelchair.
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Portrayals of Disability 

When I was younger, I followed Shaquille O’Neal as much as I could. He was a star in my eyes, and 
a star basketball player. I dreamt day and night that I would one day play alongside him. My dad and I 
would play pick-up basketball games in our driveway, and I would imitate Shaq’s moves.

As I watched Shaq play on TV, I saw something. I saw kids who looked like me, had the same 
disability as me, but they were shown in hospitals, wrapped in bandages like a mummy, plugged into 
a series of devices, and surrounded by doctors, nurses and loved ones. Yuck! I know exactly what 
that is like. I have been “that” kid, and I didn’t need a single reminder of these very unsatisfying times.

I know these commercials are important. They help raise money for crucial charities and hospitals; 
however, the narratives are not a reflection of the world. Disabled people do, indeed, play basketball; 
we have friends; we have doctorates; and we have lives that rarely involve hospitals whatsoever.

When I was following Shaq, I would have appreciated seeing that kid with my disability play 
basketball in his wheelchair, draining big-game buckets. That would have added a little fuel to my 
inner desire to be Shaq.

Marie Dagenais-Lewis, an operations manager with Diversability, added this, as well: “Disabled 
people should be naturally featured in our marketing, so we can subliminally fight the generations of 
time spent hiding disability from society. When we have disability authentically represented, we are 
showing disabled children everywhere that we want them to be a part of our world. It also gives 
disabled children a chance to daydream about different careers, as they will see themselves reflected 
in the characters on screen.”

Disability advocate Theresa Mabe stated: ‘Disabled people shouldn’t just be featured in marketing, 
but also given more of a voice when it comes to how things are marketed with ‘us’ in mind. So often 
there are examples of representation or inclusion that miss the mark because, while well-intentioned, 
it comes from a non-disabled lens about their assumptions of our needs, wants, or interests. 
Including disabled people in marketing materials also helps people think through what it means to 
have an accessible and inclusive .. environment.
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“From the content side…it just helps me feel more normal. And valued,” Mabe told me. “That my 
needs are being considered, and that the existence of disabled people isn’t something to hide like 
society has historically done. It shows that we matter and that people want us to show up as we are.”

In this section, I will show the notable difference in how the disability community is often portrayed 
and what the realities are for persons with disabilities. The difference between the two has gotten 
better over the years, but there is still a substantial difference. 
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Here is how we often look in marketing materials: we are sad, in the hospital, and faceless. While 
everyone visits the hospital from time to time, it is not safe to assume a person with a disability 
spends their whole life in a bed. I was there, pictured in the bottom right, for a month (this was my 
longest stay in the hospital).
 
Also, look at the images of the walking stick and power wheelchair. Notice how the focus is the 
medical device, not the human being. That, I think, is a missed opportunity.
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Now this is more like reality: We surf, we play with dogs, and we hang out with friends. Every person 
in this collage has a disability, but they also clearly have lives.
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It can be hard to understand something we’ve never experienced. I use a wheelchair, but I don’t 
honestly know what it’s like to walk all the time. I have walked before; however, I by no means 
understand the things you walking folk endure that I do not.

You may have been in a wheelchair at some time. Perhaps you tore your Achilles; got a severe cramp 
in your leg; or gave birth. That might have given you a glimpse of what it’s like being in a chair, though 
many wheelchair users encounter a level of stigma that you did not. It’s very important you take the 
time to meet persons with disabilities where they are.

You don’t need to reinvent your strategy just to integrate the disability community into your marketing. 
That’s counterproductive. Honestly, a terrific starting place is creating content on what you already 
have or offer specifically for the disability community. Perhaps that’s a venue with accessible entry 
ways, accessible bathrooms or spacious office spaces. Or, maybe you offer job accommodations: 
Working hybrid; adjustable tables, etc.

The disability community wants, and needs, you to act on your word. If you say you have a certain 
service that is accessible to those with autism, you need to have such a service. I understand it costs 
a lot money and testing to develop new programs, services, etc. But the goal in this Guide is to utilize 
and optimize what you already have at your disposal. Make it easy on yourself, your staff and those 
who trust you the most.

Often, organizations — or, well, politicians — make commitments to the disability community, yet 
never act on their plans. Or they don’t have the actions to back up their words. I don’t want that to be 
the case for you. I want you to have an intimate relationship with my friends, and, if you do, you will 
have a significant leg up on your organization.

An easy way to learn more about the disability community is to spend time with people who have 
disabilities. Join their groups, clubs, classes, and absorb it all. It might feel odd or uncomfortable 
attending disabillity related meetings or classes, but imagine how uncomfortable persons with 
disabilities feel being misrepresented in a video seen by tens of thousands. That, let’s be honest, is a 

Understanding The 
Disability Community
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level of discomfort that is beyond words. When I first started attending groups on new subjects, I was 
out of my comfort zone: I sat in the back of rooms, quiet. Yet, the more time I spent with these groups, 
the more I started to speak up. I even made a few good friends. Below, I have listed a few ways you 
can begin to learn more about the disability community in the market you serve: 

• Meet with local disability specific groups, organizations and nonprofits
• Form partnerships with the aforementioned groups
• Follow local and national disability advocates on social media
• Attend disability related classes and webinars
• Join disability related social media groups
• Ask persons with disabilities to write a guest blog and / or have them on your podcast 

When I was in college, I enrolled in a course taught by a Pulitzer Prize winner. The course was 
intense. It was a journalism course, and we had to interview one person eight times. My interview 
subject had a story with a string of painful events that were new to me. I kept those details private, but 
I went on an aggressive run to learn as much as I could about those concepts new to me. I enrolled in 
courses, watched movies, joined in-person and online groups, and immersed myself in a new world. It 
helped me understand my subject who later became my friend.

You don’t need to dedicate as much time as I to learn more about the disability. It is important you 
make your presence known in the community.
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Phrasing

This may be a tricky part: Making sure your messaging and phraseology aligns with your newfound 
friends. If disability is new to you, it’s quite likely you may have preconceived notions about what a 
person with a disability looks like, or what they do on a daily basis. There’s no shame in that. 
Honestly, you are operating off what you have absorbed from friends, family and even the media, all 
common sources for inaccurate details about the disability community to spread. 

In this section, I listed out a few terms to avoid when communicating in any form with the disability 
community. Some terms may seem more obvious than others, but you might gain a deeper 
understand and respect for people who may live a life different than yours. Keep in mind that there is 
no clear consensus on what words to use and not to use when talking with persons with disabilities. 
Some people prefer, for example, being referred to as a “disabled person,” others prefer person-first 
language (person with a disability). Mindfully listening will help you determine what a person prefers. 

Generally speaking, the below words are not accepted when referring to a person with a disability.

Dumb / Crazy / Insane / Batty: Albeist terms once used in everyday language. They tends to focus 
on our limitations, as well.

Handicapped: This term is used to refer to one who has is disabled. It has since become outdated.

Handicapable: Generally speaking, this is an “ableist” term. This has historically been used to focus 
on a person’s limitations.

Hearing impairment: an outdated term to describe one who has a limited hearing ability. Use, 
instead, “hard of hearing” or “deaf.” The National Association of the Deaf states: “Deaf and hard of 
hearing people have the right to choose what they wish to be called, either as a group or on an 
individual basis.  Overwhelmingly, deaf and hard of hearing people prefer to be called ‘deaf’ or ‘hard 
of hearing.’  Nearly all organizations of the deaf use the term ‘deaf and hard of hearing,’”

Gifted: This indicates a disability gives us a special talent, and it casts us as inspirational, which 
contradicts the preferences of many with disabilities.

Midget: This is an offensive word used to refer to person with a shorter stature. “Whether or not the 
intention of using the word is to bully and to demean, or just as a synonym for small, the term has 
been deemed a slur by those within the community and should be eliminated accordingly,” the 
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organization Little People of America released in a statement.

Retarded: As the Special Olympics so bluntly states, “the R-word is a form of hate speech.” This 
word is very much offensive in the disability community today. You will see later that it used to be a 
popular word. Times have changed.

Suffers from ... / Afflicted with ...: These terms suggest “disability” is a bad thing, and that a person 
with a disability suffers constantly. That’s not so.

Wheelchair bound / Confined to a wheelchair: Outdated terms that suggest a person with a 
disability is limited to their wheelchair. Not true.

Here are words that are more commonly accepted today: 

Amputee / Person who is an amputee: Both are accepted, and refer to a person who had a bodily 
extremity removed.

Blind person / Person who is blind: Either works, and refer to a person who does not have 20/20 
vision. A blind person usually has no, or very limited vision, while “visually impaired” is a more generic 
term. I would suggest asking the person for their preferences. They might say they prefer the terms 
“limited vision,” “low vision,” or “partially sighted,” according to the NCDJ.

Deaf person / Person who is deaf: Describes a person who has limited or no hearing. 

Disabled: Increasingly, over the past few years, individuals with disabilities have referred to 
themselves as “disabled” or a “disabled person.” This is not universal, so it doesn’t hurt to ask which a 
person prefers.

Hard of hearing: This describes a person with limited hearing abilities.

Mental illness / mental health condition: Both are accepted when referring to a condition that 
affects a person’s ability to think, feel, behavior or express moods. It’s generally accepted to say, a 
person “has a mental illness” or “has anxiety,” but you should what a person prefers.

Person with a disability: This is possibly used as frequently as “disabled,” and it is again 
circumstantial. Some people prefer “person with a disability” over disabled, because it indicates that 
they are a person first. 

Uses a wheelchair / wheelchair use: Perfect! I do, yes, use a wheelchair, and I am a wheelchair 
user. Either terms works. I am not confined to it, or stuck in it. Rather, I just use it, like you use your 
legs.
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I promise, persons with disabilities don’t bite. If I bite, I’m probably hungry, but my biting you is a rare 
occasion. There is, in just about any sense, a noticeable divide between those with disabilities and 
those without. I don’t see it as “disabled people vs non-disabled.” That’s not fair or reality. I just think 
there is a lot you don’t know or understand about us, and, naturally, us humans tend to steer clear of 
the unknown. We don’t like to look bad.

In order to open our lives up to the disability community, we need to be willing to make mistakes and 
own such mistakes. I am well aware that I have primarily spent my life with wheelchair users. I am 
willing to admit that I know more about life in a wheelchair than life as someone who has 
post-traumatic stress disorder (PTSD). I want to help as many persons with disabilities as possible. 
So I tend now to gravitate toward situations that make me feel uncomfortable. For example, in 
college, I joined groups and attended webinars and classes on a range of topics, from mental illness, 
to trauma, to a global disability forum.

These courses, webinars, forums, etc., taught me how to empathize with people. I learned what 
vulnerability looks and feels like, and I learned, quite frankly, how to meet people where they are 
physically, emotionally, spiritually. I would like to give you a brief idea on how to do the same for 
persons with disabilities.

Scratch the “treat others how you want to be treated” motto

Honestly, I am sure you want to be treated differently than I. For example, you may like eating a 
whole plate of beans and lettuce for dinner. I do not. I would consider that gross. You may prefer loud 
concerts with flashing beams of light. A person with epilepsy would not. 

I try to treat people how they want to be treated. If a person wants quieter music, I can do that. It may 
be easier for them to talk and have a conversation with quieter music. If a person does, in fact, 
request an order of beans and lettuce, I can whip that up (perhaps with a frown). It’s a matter of 
acknowledging and recognizing the wants and needs of the other person, and respecting such wants 
and needs. 

Brene Brown, in her book, Atlas of the Heart, wrote, “We need to dispel the myth that empathy is 
‘walking in someone else’s shoes.’ Rather than walking in your shoes, I need to learn how to listen to 
the story you tell about what it’s like in your shoes, and believe you even when it doesn’t match my 

Interacting With A Person With A Disability
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experiences.”

We all have preconceived notions about other people. Perhaps such notions come from the way they 
dress; how they talk; or the color of their hair. So our conversations with them may not be entirely 
nonjudgmental. Our brains are running haywire, judging the person for what they look like. 

Often, persons without disabilities tend to make quick assumptions about what persons with 
disabilities can and cannot do. Some people may assume my bones are as brittle as a potato chip, 
and that they can break at the touch of a finger. They may also assume I cannot hear properly, so 
they talk REALLY LOUDLY in my face. Such assumptions are inaccurate. My bones are stronger 
than you imagine; they just break on impact or when I hit something or vice versa. My hearing is fine; 
although, it might not be if that person keeps talking loudly. The only difference between my hearing 
and yours is likely elevation: You are probably taller than my 3-foot-8-inch stature.

We need to embrace, accept and respect when people look different than us. There have been many 
occasions in which kids have stared at my wheelchair in restaurants, grocery stores or parks. 
Personally, it does not bother me; kids are curious. They’ve probably never seen anyone maneuver 
a park, store or restaurant in a chair with wheels before. Honestly, if I was a kid without a disability, I 
would probably stare, too, trying to figure out what that thing is. If you one of your kids is fixated on a 
prosthetic limb, let’s say, this might be an opportune time to educate them about the disability 
community. You don’t need to make them feel ashamed of or guilty about their curious nature.

At the same time, most persons with disabilities do not appreciate a person touching their medical 
device (wheelchair, walking stick, etc.) without you first asking for permission. I have let people sit in 
and drive my drive without hesitation. They did ask first.

In order to truly listen to understand others, you have to understand yourself first. That, if I may, is 
work only you can do.

Ask for clarification on misunderstandings

It can feel strange, uncomfortable or awkward asking someone to repeat themselves, particularly if 
they have a speech impediment. Imagine, though, how uncomfortable or awkward you and the 
person with the speech impediment may feel if there is a complete misunderstanding, and you were 
too shy to ask for clarification. Not all that long ago, Team Trust did a film to help fundraise money for 
a person with cerebral palsy (CP). The person with CP is a little hard to understand, and, initially, I 
did, feel awkward asking her to repeat or rephrase what she was saying. I almost felt bad doing so.

But I had to ask. I was missing too much vital information for our project, and I needed to understand 
the project and the person with the disability. I did ask for clarification, and, honestly, my friend was 
glad I did. Actually, she appreciated it. If you do not understand what a person said or a question they 
asked, you can ask them to rephrase what they said. It won’t hurt their feelings.

If you encounter someone who speaks a little quieter or has speech difficulties, I would encourage 
you to ask for clarification when you don’t understand. The end result will be much better than any 
misunderstanding. Don’t assume the person will be offended.

Being patient

Sometimes, it takes a little extra time for a person with a disability to complete a task. It may take 
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someone with Duchenne muscular dystrophy a few extra minutes to get dressed in the morning. They 
may not be able to use their arms, and rely on an assistant for help. It’s also wise not to rush a person 
with a speech impediment. They may not talk as quickly as you.

Speak naturally

Remember the anecdote of the individual speaking loudly in my face? That applies here, as well. 
When speaking with a person with a disability, just speak naturally. If they are hard of hearing and 
need you to talk louder, they will say so. Or, if a person is having a panic attack, you can evaluate 
whether speaking softly is appropriate.

Put simply, you don’t need to treat anybody with a disability differently. All you have to do is respect 
our differences, and accommodate when needs arise. 

Identifying yourself when approaching a blind person

As you can imagine, individuals who are blind may not be able to see 100 percent, or even 1 percent, 
of their surroundings. It is certainly appropriate to speak up when you are approaching them. If they 
appear lost — i.e. are walking in a dark room — you can certainly ask if they need help.

Talk directly to a person with a disability

There have been occasions when people will ask me questions, but will direct the question to my 
mom or dad. For example, we have been at a restaurant, and a waiter has looked at my dad and 
asked, “What does he want to order?” They, of course, are assuming my dad speaks for me.

When you are speaking with a person with a disability, it’s OK to look them in the eyes, like you would 
anyone else. We don’t bite. The same applies for greetings. You can reach out to shake our hands. 
Offering such a gesture is not problematic. If we aren’t able to shake your hand, we’ll say so.

When a deaf person has a sign language interpreter, it can be tempting for us to look at the 
interpreter. Let’s try the opposite. When you are talking with a blind person, look at them when 
speaking. You are having a conversation with them, not the interpreter. 

Don’t assume a person with a disability needs help

There is a big gap in understanding between those with disabilities and those without. It’s OK to 
acknowledge what we don’t know. I don’t know many, many things. Be careful assuming you know 
what a person with a disability wants or needs. Often, people assume I need help opening doors, 
because of my wheelchair. I am not entirely sure why, but perhaps they assume, since I do not walk, I 
must have a hard time opening doors. 

I can open doors without any problems. If I, or anyone with a disability, needs help, we will let you 
know. You can always ask if we need your help.

Don’t treat a service dog on duty like it’s a regular dog

When a service dog is working, they are working. They are not a pet, and don’t need to be distracted 
by a cluster of people wanting to pet them. If you do, in fact, want to pet the dog, you can ask for 
permission. It may be OK; it may not. It just depends on the situation.
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I am led to believe you serve the disability in more ways than you realize. Honestly, it may be hard to 
think about such a belief, if the disability community is new to you. In this section, I listed out a few 
common and uncommon ways you may currently be serving persons with disabilities. It does not 
matter, honestly, what business or industry you are in. I will define the accommodations that may not 
be in your lexicon.

• Accessible bathrooms: The dimensions of these bathrooms, and the installed toilets, must meet 
a certain criteria. I would encourage you to review the Americans with Disability Act (ADA).

• ASL interpreters on staff
• Audio books
• Automatic doors
• Availability of financial assistance / payment plans
• Braille signage
• Curb cuts: These are small areas of the sidewalk that look like a ramp. They help a person in a 

wheelchair hop on and off the sidewalk. They are more common in larger cities.
• Diversity, Equity and Inclusion manager / Policies and procedures enforcing equality in the 

workplace
• Elevators in your building
• Emotion cards: These are a series of cards that each include a photo and words to describe a 

different emotion. They help kids, including those with autism, describe their feelings.
• Extra time to complete programs
• Flexible scheduling
• Height adjustable desks and surfaces
• Large print books, PDFs
• Ramps entering your facility
• Staff trained on disability etiquette
• Screen reader: a device that reads aloud text on a webpage. It helps those with visual 
impairments.
• Sensory room: A room that can serve as calming areas for kids with multiple disabilities. They 

can also promote sensory integration. These are becoming more common in hospitals and 
schools.

• Peer-support groups
• Speech-to-text capabilities: Software or programs that convert the spoken word to text

Examples of Accommodations
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• Trackball: a computer cursor controlled by a ball
• Video magnifier: a device for persons with limited vision that uses a camera to magnify images to 

make them easier to read.
• Videos with captions
• Videos with transcripts
• Visual supports: Using pictures or other visual cues to help a child who has difficulties 
understanding or using sign language communicate.. 
• Your staff was trained in diversity, equity and inclusion
• 24-hour helplines
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Marketing Your Disability Offerings

In mid-2021, I met with the executive director of an airport in central Illinois. It is a smaller airport, and 
I know they have limited resources to substantially increase their standing in the disability community. 
It didn’t feel appropriate to pitch a huge project with a budget larger than they could handle.

So I wanted to meet them where they are. I asked questions to understand their current capacity and 
their relationship with the disability community. This particular airport is intimately familiar with 
travelers with disabilities. Many, many of my athlete friends with disabilities travel through this airport 
to access their competitions all over the world. I was well aware of this, and I knew the airport is 
actively trying to expand its disability offerings.

I then made this comment in our meeting: You have great accommodations around your airport. You 
are committing money to making your disabled travelers enjoy their experience more. How do you 
expect people to know about your accommodations if you don’t list them anywhere? 

The executive director was speechless. He had nothing to say. After a brief pause, he agreed there 
was room for growth. The same applies for you. I am willing to guess, and place an optimistic bet, that 
your business has several accommodations available for your customers, clients and employees. 

Are any of these listed on your website? Are they easy to find? If there not, don’t worry. I want to help 
make things a lot easier for you. The disability community is the largest minority in the world, and it’s 
growing faster due to long COVID. COVID-19 likely led to 7 million to 23 million more people with 
disabilities.8 It’s important you start preparing for increasing demands from the disability community 
regarding all aspects of your business.

That probably sounds overwhelming. I understand. I don’t won’t scare you. As a good starting point, I 
would encourage you to evaluate the accommodations or disability friendly products and services you 
currently have at your disposal. You can assemble a list of your accommodations by consulting your 
HR department, facility managers, diversity managers, or your employee resource groups (ERGs).
 
After such a list has been generated, you can begin to ensure each item is listed in your marketing 
materials that receive the most traffic. Of course, it is preferable that accessibility and disability 
friendly features are listed in as many places as possible, but I think it’s fair to start with the areas that 
see the most eyes. 
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Let’s say you own an apartment building in Chicago. You manage 60 unfurnished units, and your 
tenants graduated from college within the past two years. They are roughly 23 to 25 years old, and 
most don’t have a disability. Only two of your tenants in your 10 years running the apartment have 
had a disability, so you aren’t seeing a demand for accommodations around your apartment. 

The main reason you haven’t had many disabled tenants is because they don’t know they are 
welcome. Many persons with disabilities, including myself, gravitate toward businesses, regardless 
of the industry, where we feel like we belong from the beginning. If the business does not reference 
ramps or accommodations from the get go, then there is a good chance we are likely not top of mind 
for you and vice versa.

For this apartment, property managers should identify the very simple disability friendly resources 
they currently have. Considering they are in Chicago, here’s what that could look like. All are vital to a 
person with a disability, regardless of the disability.

• Nearby sidewalks with curb cuts
• Elevators
• Elevators that have cues that sound on each floor
• Walking distance from public transit buses
• Automatic outside doors
• Handicap parking spots in the parking lot
• Spacious apartment units (list the dimensions of each room — I need to know whether my 
wheelchair fits in the bathroom  — all the furniture, and, yes, the toilet)
• Dog walk areas
• Adjustable shower heads, with the option to install a handheld shower head
• Grab bars in the shower / tub
• Community events
• Virtual tours
• Staff with a relationship with the disability community. Perhaps a manager has a relative with a 

disability, or maybe they volunteer at a disability related charity before. This will indicate to 
persons with disabilities that you, at least somewhat, understand their needs, wants and desire.
• 24-hour maintenance phone line

Now that this list of accommodations is compiled, let’s place them into your current marketing. Again, 
we’ll start with your most popular. Let’s say this apartment sees most its traffic from its website. They 
could plop the information regarding dimensions, lighting, elevators and virtual tours onto an existing 
page that shows the floor plans of each unit. Elevators, parking, curb cuts, public transit, dog walking 
areas and the remaining items could go in an amenities page. You don’t need to spend too much time 
making such adjustments; rather, these could be converted into lists, photos or videos on your page. I 
would discourage you from describing your accommodations as if they are the greatest 
accommodations in the world. That’s not for you to decide; that is up to the person with a disability.

When I graduated from high school, my parents were very (!) concerned about my safety away from 
home. I did stay at home to attend a local community college for two years, but, after that, I moved to 
Champaign, IL., to attend a university with a student population that was 10 times the population of 
my hometown. My parents had such concerns as:

- Where are the accessible bathrooms?
- Will you have access to transportation?
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- Are the buildings accessible?
- How will you handle camera equipment?
- What do you do and where do you go if you break a bone?
- Will you have personal assistants?
- What happens if a personal assistant drops you?
- Who will fix my chair, if it breaks?

These are all reasonable questions, and ones I was pondering myself. We spoke with several current 
students with disabilities and met a couple times with different disability specialists on campus. These 
conversations did help, and we all felt much better about my health and safety an hour and a half 
away from my parents after seeing the college campus in person.

The process would have been so much easier if all the answers we were looking for were 
prominently featured online and in the many pieces of direct mail we received. Not all persons with 
disabilities have the ability to tour a college campus in person, and there were no options for virtual 
tours. 

In a very different example, let’s say you run a plumbing company in Colorado Springs, Co. You serve 
local residents and offer some commercial services. Your primary clients are single-family 
homeowners and small commercial buildings. You clean drains, fix frozen pipes and repair sewer 
lines, and you have a staff of two in this business doing $120,000 annually. In your 10 years of 
business, you have served a few elderly clients with disabilities, but you have not seen any mid-
dle-aged individuals using wheelchairs or walking sticks. Again, that’s likely because they have no 
idea whether they belong or are welcome by your staff.

Here’s what we get when we list your company’s disability friendly services and offerings:

• ADA compliant website with good colors, contrast and easy to read font
• Online forms without CAPTCHA
• Brochures with QR codes to see the print enlarged
• Ability to install grab bars in bathrooms
• Ability to install height-adjustable lighting in homes
• COVID-vaccinated staff
• Flexible schedules and email / text / phone reminders on when exactly the worker will arrive at 

one’s house
• Familiarity with ADA laws and restrictions with regards to architecture
• Online scheduling system
• 24-hour hotline
• A list of referrals of other plumbing companies in the area
• Free resources online on how to avoid and fix related problems

Such details can simply be injected into current webpages, and they could apply to any one page 
addressing services. Bradly Plumbing Services, in Colorado dedicated a page to how it specifically 
services persons with disabilities. 

Adding disability related details to your marketing communications is not hard. It might take time to 
think through how you help the disability community. But it will be worth it, and it will help you better 
understand your business. At the end of the day, you want through your business to address with 
specificity the concerns of your potential client with a disability. 
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A report by Nucleus Research found that Internet retailers are leaving $6.9 billion on the table when 
their websites do not accommodate those who are blind or have limited vision.9 A report by 
Accessibility.com found that 2,352 web accessibility lawsuits were filed in 2021, 14.3 percent more 
than the previous year.10 You can’t create disability friendly marketing if it’s not accessible. 
Accessible marketing, one of my friends recently stated, is inclusive marketing. You need to make 
sure your marketing not only meets, but exceeds, typical accessibility standards for your digital and 
print assets. Here are a few tips for your digital assets. Some suggestions will apply to your print 
materials, like brochures, pamphlets and magazines.

Add alt text to images

Alt text, or alternative text, allows people using screen readers to read the images on screen. Alt text 
is important for images used to help a person better understand a page, and you describe what the 
image is of. For example, let’s say you run a basketball website, and you created content of Shaquille 
O’Neal’s slam dunks. You posted images alongside an article, and they help show what Shaq’s dunks 
look like. Although one person may prefer the alt text be longer or shorter, you could, generically, 
write, “Shaq throws down a two-handed dunk at Staples Center. Alonzo Mourning and Dwayne Wade 
of the Miami Heat unsuccessfully try to block the dunk.” You also need alt text in images that include 
a function, such as a “click here” button. Alt text it is not needed for decorative images. 

Alt text is similar to an “image description.” Image descriptions, sometimes referred to as IDs, should 
accompany images on social media. You can add alt text to images on Twitter, but it would be wise, 
on platforms like Facebook, Instagram and LinkedIn, to add image descriptions in the text of posts. 

Create alternatives for content

In marketing, we have heard that “marketing is king.” Interestingly, if you want to create content for 
those with disabilities, you will actually end up creating, with little extra effort, more content. For 
instance, you would want to create transcripts for audio (i.e. podcasts and videos), captions for videos 
and links to videos with audio descriptions. Ideally, you want to give your viewers a number of options 
to view your visuals

Keep an eye on color contrast

Accessible Marketing Tips
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Contrast, or lack there of, can be hard for people with visual impairments to comprehend. Lighter text 
is not the best. Instead, keep your text colors simple, utilizing high contrast colors.

Make forms very clear

If your website includes fillable forms — ours does — make sure you clearly state what details are 
required in each line of the form, and which fields are required.

Keep your language simple 

If sentences are long and paragraphs are large, they can be hard for people to read. Instead, shorten 
up your sentences, and space them out.

- Don’t use jargon: This helps everyone. In particular, they helps persons with cognitive disabilities 
Use words that are easy to understand and common.

- Be mindful of acronyms: Spell out acronyms in first reference to help screenreaders. Uncommon 
acronyms without first spelling them out are confusing. You probably wouldn’t know what OI stands 
for if you hadn’t read this. But stating Osteogenesis Imperfecta first helps. Creating a glossary of 
terms would not hurt.

- Don’t overuse caps: Overuse can be hard to read and interpret.

- Capitalize the first letter of each word in hashtags: If your hashtag is all lower case (i.e. 
socialmediatips), screenreaders will read them as one, garbled word. Instead, write this: 
SocialMediaTips. That will sound more normal, and it’s just easier to read.

- Put hashtags at the end of posts: This helps screenreaders.

- Limit emoji use: Emojis can be read by assistive technology. It can interpret the clapping hands 
emoji as a clapping hands emoji. However, emoticons with text are a different story. (ᵔᴥᵔ) would not 
read as “happy dog.” You would hear the names of the special characters, and, collectively, that 
would not make sense. 

Avoid ableist languages

Ableist terms will send persons with disabilities the other way. You will, in effect, lose customers and 
clients if you speak language that does not resonate. That’s why I created a glossary of a few ableist 
terms. You could create a keyword map for yourself and your team to determine which words to 
avoid.

Add captions

Captions help individuals who are hard of  hearing. They are the text version of the audio, like sounds 
and spoken words, to help in understanding the content. Captions are recommended for podcasts, 
live podcasts and video content. Captions are not required by law for podcasts, but are for live and 
pre-recorded TV content.

Automatically generated captions are not the best. One should create high-quality captions and 
incorporate the non-spoken audio (i.e. 'upbeat background music) that is crucial for the listener.
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Add audio descriptions to videos

Audio descriptions, or ADs, help persons with limited 
vision. ADs are essentially a separate audio track in 
videos used to describe visual information important to 
helping viewers understand content . Extended audio 
descriptions are normally used when there is not enough 
space in the original audio for ADs. Extended ADs pauses 
the original audio to describes the visuals.

Add American Sign Language (ASL) interpreters to your videos

For individuals who cannot hear or read text quickly, they may rely on sign language to communicate. 
In this case, it’s important to add to videos, and you can do so by embedding a video of an interpreter 
signing the audio in your video. More on that later.

To see a video with audio descriptions, 
check out Team Trust’s YouTube channel.
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Why Web Accessibility Matters
By Equal Web

Introduction: an equal web

The World Wide Web Consortium (W3C) stipulates: “Web accessibility means that websites, tools, 
and technologies are designed and developed so that people with disabilities can use them.”
EqualWeb is dedicated to the mission of making the web equal, which can only be achieved via a 
B2B service. EqualWeb’s goal is to help its clients offer equal access to everyone at a cost-effective 
and seamless browsing experience—making everyone a lot happier in the process. Join our mission 
to make it happen.

People with Disabilities

One in every four adults in the United States lives with some type of disability, according to the CDC.
There are estimates that globally there are one billion individuals with impairments. This is a large 
portion of the population that faces difficulties in accessing public products and services, either 
physically or digitally. The Internet was supposed to be the great equalizer of opportunity, open for all 
and accessible to every individual on the planet. And while it has benefited and improved the lives of 
many, those with disabilities included, there is still much work to do in order not to leave anyone 
behind Making websites and digital devices accessible to all is the right the to do—and we can help 
you achieve it in no time.

More Engagement = More Revenue
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One billion people with disabilities is a large number of people. EqualWeb has run statistical 
research on its vast database and found an increase of hundreds of thousands of users through its 
accessibility enhancement tools via its clients.

“When looking at the big picture, businesses with web accessibility tools demonstrate social awareness 
for equality and solidarity, obtain more users, enhance their reputation, and optimize user 
experience,” Yael Chen, Customer Relations Manager at EqualWeb, says. 

Lawsuits

The global digital accessibility market is projected to register close to $50 billion by 2027, according to 
a recent study by MRA Reports. But with the expansion of the market, there are risks.

Disability-related claims have taken a steep uptick in recent years, in 2020 registering 30 claims per 
day. Those do not include pre-litigation demand letters that result in private settlements outside the 
courts, estimated to average in the $20,000-30,000 region—whereas a few years ago the average 
sum was believed to be $7,500. Furthermore, the number of lawsuits has only increased since. ADA 
Title III claims amounted to 120,000 in 2021 alone.

Web accessibility is a requirement by law—and, bar a few exceptions, no business, big
or small, is exempt under Title III. Simply put, making your website accessible is not a
suggestion, it is the law.

Web Accessibility Laws
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ADA Title III
• Small businesses must comply, regardless of the number of emplyees
• Websites are considered places of “public accomodations” and are thus subject to Title III

WCAG 2.1
• No legal status, but is used as benchmark for international web accessibility standards
• Testable Success Criteria with three conformance levels: A (minimum), AA (good), and AAA (best)

Section 508
• Pertains to Federal, State and local government agencies
• Federal funds recipients like universities, health care services, etc., must comply, as well

Web Accessibility Tips

1. Audit your website to get an idea of your accessibility levels
2. Ensure your website has color contrast & saturation modes
3. Your website must display an Accessibility Statement and a feedback option
4. Use the most accessible fonts so the text is easily read
5. Automatic accessibility tools are a great way to get started
6. Develop accessibility awareness: the more you keep disability needs in mind, the better
7. Improve your automization habits for maintaining accessibility
8. Insert Alt Text to your images and other non-descriptive content
9. Businesses with accessibility enhancement tools are eligible for tax credits

The most important tip: work with web accessibility experts; meeting compliance
standards and becoming fully accessible is hard. Let experts in the field do the work

for you, which will save you time and money in the long run.

For more information on the subject, visit our website: www.equalweb.com; or contact us at
info@equalweb.com.
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ASL in Media
By D-PAN

The importance of ASL in your media

Imagine living in a world full of information that is not inherently nor immediately accessible to you. 
This is a reality for over 30 million people in the United States who are part of the deaf and hard of 
hearing community. Of this population, many people prefer American Sign Language (ASL) as their 
primary method of communication. ASL is recognized as the backbone of Deaf culture. There is a 
common misconception that ASL is just signed English, but did you know that ASL actually has its 
own unique grammar structure, popular slang, and more?

Relevant Language

These are common terms people use to describe a part of their identity:
• Deaf
• Hard of Hearing
• Late Deafened
• Deaf Disabled

These terms are often nonpreferred within the Deaf community. Avoid these terms:
• Hearing Impaired
• Deaf Mute
• Deaf Dumb

If you are not sure which term a person may prefer, you can always ask. Remember: “Deaf” is not a 
dirty word!

Relevant Laws

The Americans with Disabilities Act (ADA) does provide requirements for effective communication 
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regardless of disability. However, there is currently no specific law in place mandating the use of ASL 
interpretation in videos distributed online. While not mandated by law, adding ASL to your videos will 
increase viewership and invite a community to your content that may be new to you. Viewers will take 
note of the accessibility you provide.

Best Practices

The ultimate tip to adding ASL access to videos is the prioritization of an equitable experience by all 
viewers. Just as your video may include important information, context, comedic moments and more, 
so too must the ASL interpretation. If it is spoken, it should also be signed. The addition of ASL can 
add a level of nuance that people can hear, but not see, even with closed captions. Not every 
interpreter will be the perfect fit for your project. There are interpreters who specialize in medical 
topics, legal topics, entertainment and more. Aim to work with an interpreter who understands your 
topic for the best possible interpretation.

You’re not in this alone. Do some research in your area to find interpreter agencies or an accessibility 
department or specialist to help guide you in your process. Keep in mind that some interpreters have 
the ability to film their work remotely, and send their work to you regardless of location. Thanks to the 
beauty of technology, working with an interpreter remotely will allow you many more options. A video 
with full ASL access will allow the interpreter to be in clear view: Not too small on screen, yet not so 
large it overpowers the visuals and content of the source video. 

Here are a couple of examples that we’ve found to be successful:

An interpreter is filmed in front of a green screen and edited into the corner of the video. Notice how 
this format does not cover any captions nor visuals from the source video.

Additional Resources

• The Deaf Professional Arts Network: https://dpan.tv
• National Association of the Deaf: https://www.nad.org
• Americans with Disabilities Act: Effective Communication:  https://www.ada.gov/effective-comm.
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htm
• Technical Tips from WC3: https://www.w3.org

About Us

The Deaf Professional Arts Network (D-PAN) is a nonprofit 501(c)3 organization, originally founded to 
make music universally accessible by extending its reach to the Deaf and Hard of Hearing 
community. Since 2006, D-PAN has pioneered the practice of elevating accessibility services beyond 
a necessity and into a highly skilled art form. D-PAN is now a household name in the Deaf/Hard of 
Hearing community, as well as hearing people who are interpreters, educators, students, parents, and 
family.
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The ‘Disability’ Angle

Once you realize that persons with disabilities are utilizing your products and services, it wouldn’t 
hurt to create content — articles, videos, podcasts — showing so. A good starting point is focusing on 
what the benefits of your products and services are. Let’s go back to Chicago for the 
apartment example. Since stating your disability friendly offerings on your website, you have noticed 
more individuals with disabilities are becoming tenants. That’s great!

Here’s one word of caution: You want to be careful that you’re not singling people out, because they 
visibly have a disability. I would encourage you, first, to dissect your intentions of creating content on 
those with disabilities who benefit from your content. Are you fascinated by their being in a 
wheelchair? Do they appear inspiring with their walking stick? Or do they often express great 
satisfaction by your offerings? The latter, honestly, might be most appropriate. You could approach 
this person, and ask if they would be comfortable hopping on a podcast, participating in a video, or 
the like. If they say no, at least you asked.

Let’s say you found a person, and they use a wheelchair. Instead of asking them specifically about 
their disability, ask them to explore their thoughts on the accessibility of your apartment. That could 
start of as a podcast episode, and you could utilize snippets in other media. You could say they use a 
wheelchair, if it is not apparent. The person with a disability might share anecdotes on how close the 
building is to the bus stop; how spacious the restrooms are and how easy they are to use; and how 
accommodating staff has been. There doesn’t need to be a single question about what disability the 
person has. 

Often, when non-disabled people tell the stories of the disability community, the focus is on the 
disability itself. A journalist without a disability might wonder with me: What is your disability? Do you 
hurt all the time? Why can’t you walk? These questions are rarely relevant to any story, though there 
are exceptions to the former. Honestly, a person with a disability is just that. They are a person who 
happens to have a disability. We are humans like you.

If you are a journalist — or a marketer creating newsworthy content on your customers or clients 
— you might want to write a story about a person with a disability. You know it’s Multiple Sclerosis 
Month, and you know this person has MS. While it would be valid to mention the person has MS, you 
could focus on any of the following:
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• The person’s recent accomplishments
• What they are doing now
• Or a topic related to current, trending talking points

When journalists write about persons with disabilities or, frequently, when nonprofits create content on 
a person with a disability, the stories are sad. They elicit a flood of tears, and they are tailored to 
appeal to those donors or readers. I admit, a good tear-jerker does rope in the donations. But are 
these sad stories addressing reality as it is? Not really.

In most cases, persons with disabilities do not enjoy being cast as inspirations or stories of pity. 
These are the types of stories I saw in commercials when I was kid, and by no means was I inspired. 
Honestly, they did the opposite for me. Realistically, persons with disabilities have lives. As you saw, 
we surf, we have friends and we work. 

For visual storytellers, such as photographers, videographers or filmmakers, try not to craft too many 
images of just the wheelchair, or just the walking stick. That tends to dehumanize the disability 
community. It’s really, honestly, a reflection of your perceptions of reality. Persons with disabilities just 
want to be celebrated like everyone else; validated like everyone else; and to feel seen, heard and 
understood. We are tired of people telling us how to live our lives.

As you create disability related content, you, undoubtedly, will find persons with disabilities who are 
not happy with your work, your phrasing, or the angle on which you focused. Frankly, Team Trust 
hears such feedback — some of which is constructive — frequently, and I appreciate people feeling 
comfortable enough to advocate for their own perspective. I would encourage you to focus on what 
the majority of your clients and customers want and prefer. The disability community is very wide and 
diverse, and what one person wants and prefers may be different than others. We do need to respect 
everyone’s perspective, but we also need to resonate with our core following.

Here are a few good examples of disability marketing. The examples come from companies mid-sized 
to large. Each example focuses on how the company is embracing the disability community in some 
way, shape or form. You don’t need to dedicate as many resources as these companies did to 
disability marketing, but I do think you could utilize bits and pieces from each.

Apple

Tim Cook, the CEO of Apple, once said, “When we work on making our devices accessible by the 
blind, I don’t consider the bloody ROI.” In addition to ensuring its products and offerings are 
accessible, Apple has produced a number of videos featuring persons with disabilities. The videos 
have used captions and audio descriptions.

Benefit Cosmetics

In 2019, Benefit cosmetics picked up Kate Grant as a brand ambassador. Kate has Down Syndrome, 
and she served as model for the company. Their initial Instagram post about the collaboration with 
Kate gained more than 5,000 likes and 168 comments. This ranks among one of their most popular 
posts on social media, and it landed them several media placements. Benefit Cosmetics continues 
featuring models with disabilities.

Bumble
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Bumble in 2021 integrated disability into a campaign on body shaming. In one video, they asked a 
person with a disability to talk about body shaming. Bumble has frequently featured persons with 
disabilities, and their inclusivity has been featured in top media outlets.

Google

Google has been big advocates of the disability community. It added a feature to Google Maps that 
enabled users to identify whether a place is accessible. By 
enabling this feature, users will see the universal sign for 
disabled near name of the business.

LEGO

LEGO made play a little easier for those with limited vision 
in 2019 when it introduced Braillle Bricks. LEGO com-
posed a website with Braille in its logo and LEGO courses and bricks.

Microsoft

Microsoft, as revealed in a Super Commercial in 2019, developed an adaptive Xbox controller. The 
World Federation of Advertises shared the campaign generated $35 million in earned media and 
earned “a 246 percent increase in social voice.” To top it off, the campaign won a Grand Prix in Brand 
Experience and Activation at the 2019 Cannes Lions Festival.

Tommy Hilfiger

Tommy Hilfiger set out to add an adaptive clothing line. Adaptive clothing is clothing that works for 
the bodies of persons with disabilities. This led to a number of media spots, and a behind-the-scenes 
video on the clothing brought in 12,000-plus views.

Wild Stone

Wild Stone, which sells men’s grooming products, unveiled in 2020 a new perfume called Sense. The 
perfume was designed by individuals with limited vision, and, based off feedback, the perfume 
reminded them of flowers and memories. Wild Stone added Braille to its packaging, and partnered 
with a nonprofit that is focused on serving those with limited vision to optimize their efforts. 

To see the content from these examples, 
go to 

www.teamtrustproductions.com/examples.
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Tracking Your Progress

As with anything in marketing, it is very important to track your progress. The same applies to your 
engagement with the disability, and ability to meet their needs and wants. I think a good starting point 
would be looking at what your already have, and identifying specific, realistic and attainable goals 
you want to achieve by a certain time. As you are strategizing such goals, here are a few questions to 
consider:

• How many times is the word “disability” mentioned in your marketing communications?
• How many persons with disabilities are shown in your visual assets (photos, videos, GIFs, etc.)?
• Do your videos have captions?
• Does your website utilize alt text?
• How many disability related groups and webinars have you and your staff participated in?
• Where do you currently get your news on the disability community (i.e. local newspaper, TV 
station)?
• Has your business ever hired a disability consultant in the Diversity, Equity and Inclusion space?

If your don’t have documentation of any of these, you are not alone. This process may take time, but 
it will be worth it in the end. You don’t need to do a complete overhaul of your marketing; rather, tweak 
what is reasonable within the amount of time and resources you have at your possible. For the first 
two questions, you might be hard pressed to find the word disability in your marketing, unless you are 
a university, government entity or a facility that offers products and services specifically to the 
disability community required by law. 

You could then review your visual assets, and see what the focus of such visuals are. Instead of 
tracking how many disabled people surprisingly appeared in the background, count how many are 
interviewed, shown prominently, or cast as a person with a speaking role. It will be difficult, I admit, to 
count exactly how many persons with disabilities are shown. Not everyone has a disability, and you 
don’t need to ask every single person if they do, indeed, have a disability. But, as a simple gauge, you 
can track the number of individuals who have prosthetics or who use wheelchairs, canes, crutches, 
walking sticks, or any medical device on a daily basis. Your photographers, videographers or web 
designers, I hope, should know whether your videos have captions and whether your website utilizes 
alt text.



42

I also think a quick survey would yield answers on how you and your staff currently learn about the 
disability community. The news media does often focus on the limitations of the disability community, 
and persons with disabilities are frequently cast as inspirations or stories of pity. That does not help 
us authentically understand life with a disability. If you notice you and your staff tend to focus more on 
news media to learn about the disability community, you could introduce disability focused media, like 
Ability Magazine, Sports ‘n’ Spokes, or TeamUSA.com.

If you have not hired a disability consultant within the past five years, I would encourage you to do so. 
They can help you expand your self-awareness about yourself and others, and you can dive, 
nonjudgementally, into your preconceived notions about persons with disabilities. Remember, it’s 
totally OK if you previously thought someone my size, 3-foot-8, could not have six-pack abs and could 
lift 300 pounds. Honestly, I thought that too, because of the news media. Then, I saw a person my 
size with six-pack abs, and then, oh, I got my own six-pack abs!
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There are many great books on disability advocates and the history of the disability rights movement. 
I would encourage you to give those a glance on Amazon or a quick Google search. I would love to 
recommend them all, but here, if I may, are a select few from the past couple years.

• “Being Heumann: An Unrepentant Memoir of a Disability Rights Activist” - Judith Heumann, Kris-
ten Joiner, 2021

• “Disability Visibility: First-Person Stories from the Twenty-First Century” - Alice Wong, 2020
• “Demystifying Disability: What to Know, What to Say, and How to Be an Ally” - Emily Ladau, 2021
• “Year of the Tiger: An Activist’s Life” - Alice Wong, 2022
• “Disability Visibility (Adapted for Young Adults): 17 First-Person Stories for Today” - Alice Wong, 

2021
• “Sitting Pretty: The View from My Ordinary Resilient Disabled Body” - Rebekah Taussig, 2021
• “Haben: The Deafblind Woman Who Conquered Harvard Law” - Haben Girma, 2020
• “Rolling Warrior: The Incredible, Sometimes Awkward, True Story of a Rebel Girl on Wheels Who 

Helped Spark a Revolution” - Judith Heumann, 2021

There are a number of strong movies and films that tell the stories of the disability community. Here 
are some films that I would encourage you to review. 

• “Rising Phoenix” - Netflix, 2020
• “Crip Camp” - Netflix, 2020
• “The Theory of Everything” - 2014
• “The Fundamentals of Caring” - 2016
• “Edward Scissorhands” - 1990

Additional Materials
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Notable Disability Related Organizations

Here are a number of national disability related organizations. By no means are these all the organi-
zations in the U.S. that address the many dimensions of disability. It’s quite possible your employees, 
clients, customers with disabilities may need one or more of these organizations, so I would 
encourage you to list at least some of them in your communications (websites, brochures, 
documents, etc.).

Many of the organizations might have local chapters or support groups.

Active Minds
 
Active Minds is a non-profit organization that strives to build awareness and education around mental 
health for 14- to 25-year-olds.
https://activeminds.org

Administration for Community Living (ACL)

The ACL offers funding to support organizations with research, education and innovation. The 
ultimate goal is to help persons with disabilities participate in their communities.
https://acl.gov

The Arc of the United States

The Arc is one of the largest national nonprofits that advocates for persons with intellectual and 
developmental disabilities (IDD) and their families. It shares information to help individuals participate 
fully in the community.
https://thearc.org/

American Association of People with Disabilities (AAPD) 

The AAPD is a national organization that advocates for the rights and equal opportunities of persons 
with disabilities.
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https://www.aapd.com

Equal Employment Opportunity Commission (EEOC)

The EEOC enforces law regarding the discrimination of individuals in the workplace.
https://www.eeoc.gov

Faces and Voices of Recovery 

Faces and Voices of Recovery helps individuals recovering from addiction and their families through 
networking, advocacy and resources.
http://www.facesandvoicesofrecovery.org/

Families USA 

Families USA is “dedicated to achieving high-quality, affordable health care and improved health for 
all.”
http://www.familiesusa.org/

Federation of Families for Children’s Mental Health (FFCMH)

The FFCMH is a national organization that advocates for the inclusion and betterment of families with 
children who have emotional, behavioral, mental health and substance-abuse challenges.
http://www.ffcmh.org/

Ford Foundation 

The Ford Foundation, notably separate from the Ford Motor Company, seeks to “reduce poverty 
and injustice, strengthen democratic values, promote international cooperation, and advance human 
achievement.”  The foundation offers several grants to help persons with disabilities further their 
professional lives.
https://www.fordfoundation.org

International Paralympic Committee (IPC)

The IPC helps athletes with disabilities worldwide pursue their athletic dreams. The organization is 
based out of Germany. 
www.paralympics.org

Job Accommodation Network (JAN)

The JAN offers free, confidential advice on workplace accommodations and disability related issues.
http://www.jan.wvu.edu/

Mental Health America (MHA)

MHA is a national nonprofit that promotes mental health for all.
http://www.mentalhealthamerica.net/

National Alliance on Mental Illnesses (NAMI)
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The NAMI is the largest organization in the U.S. dedicated to bettering the lives of those with mental 
illnesses. 
https://www.nami.org/

National Association of the Deaf (NAD)

The NAD advocates for the rights of deaf and hard of hearing individuals. 
https://www.nad.org

National Council on Independent Living (NCIL) 

The NCIL represents the thousands of Centers for Independent Living (CILs) and Statewide 
Independent Living (SILCs) and other organizations that advocate for the civil rights of persons with 
disabilities.
https://ncil.org

National Council on Disability (NCD)

The NCD is a federal agency that advises the President, Congress and other federal agencies on 
“policies, practices and procedures” that affect persons with disabilities. Its members are appointed by 
the President and Congress. 
https://www.ncd.go

National Center on Disability and Journalism (NCDJ)

The NCDJ is based out of the Walter Cronkite School of Journalism and Mass Communication at 
Arizona State University. It provides guidance on how journalists can better cover persons with 
disabilities.
https://ncdj.org

RespectAbility

RespectAbility is a disability led nonprofit that aims to create systematic change in how society views 
the disability community. The nonprofit offers trainings and webinars on how to include persons with 
disabilities in the entertainment industry.
https://www.respectability.org

Social Security Administration (SSA) 

The Society Security Administration offers financial assistance for qualified individuals through retire-
ment, disability and / or death. You can learn about Medicare, Supplemental Security Income (SSI), 
Social Security Disability Insurance (SSDI), and survivors benefits on their website.
https://www.ssa.gov

Special Olympics

The Special Olympics helps persons with intellectual disabilities get involved in “Olympic-type sports.”
https://www.specialolympics.org
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Substance Abuse and Mental Health Services Administration (SAMHSA):

The SAMHSA is a government agency that pushes public health efforts on the behavioral health of 
the U.S.
https://www.samhsa.gov

The Consortium for Citizens with Disabilities (CCD)

The CCD is “the largest coalition of national organizations working to advocate for federal public 
policy that ensures the self-determination, independence, empowerment, integration and inclusion of 
children and adults with disabilities in all aspects of society.”
https://www.c-c-d.org/index.php

United States Access Board

The U.S. Access Board is a federal agency that provides oversight on accessible design and the de-
velopment of accessibility guidelines. They assess the accessibility of such things as federal 
buildings, public transit, medical equipment and more. They are run by a board of 25. Twelve of those 
members represent federal departments. The remaining members are appointed by the President, 
and most have a disability.
https://www.access-board.gov

United States Department of Justice Civil Rights Division 

This division of the Department of Justice was created in 1957 to uphold the rights of all persons in 
the United States.
https://www.justice.gov/crt

United States Olympic and Paralympic Committee (USOPC)

The USOPC helps athletes, including those with disabilities, achieve their sporting dreams.
www.teamusa.org

United States Department of Veterans Affairs

The VA provides services, care and benefits to veterans in the U.S.
https://www.va.go
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Disability Related Holidays

Ideally, your goal should be to post, distribute and create disability related marketing as often as your 
other content. I understand that may be hard to fathom as you are beginning to familiarize yourself 
with the disability community. Although you shouldn’t need any sort of special day to create disability 
marketing, here are a few national and international holidays days you could tap into. The more the 
disability community feels you better understand them (perceived value), the more likely they are to 
engage in your business.

January

Co-dependency Awareness Month United States
Glaucoma Awareness Month United States
Jan. 4 World Braille Day (United Nations) Global
Jan. 17 Martin Luther King Jr. Day United States
Jan. 24 Moebius Syndrome Awareness Day Global
Jan. 30 Chronic Traumatic Encephalopathy (CTE) Awareness Day United States
Jan. 27 International Day of Commemoration in Memory of the Victims of the Holocaust (United Na-
tions) Global
Jan. 31 World Leprosy Day Global

February

Jewish Disability Awareness & Inclusion Month United States
Feb 1-7 White Cane Week Canada
Feb. 2 Rheumatoid Arthritis Awareness Day United States
Feb. 4 World Cancer Day Global
Feb. 11 World Day of the Sick Global
Feb. 14 Congenital Heart Defect Awareness Day / Week Global
Feb. 14 National Donor Day United States
Feb. 15 International Childhood Cancer Day Global
Feb. 20 World Day of Social Justice (United Nations) Global
Feb. 22 National Heart Valve Disease Awareness Day United States
Feb 21-27 Eating Disorder Awareness Week United States
Feb. 27 Anosmia Awareness Day Global
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Feb. 28-29 Leap Year Rare Disease Day Global

March

Developmental Disabilities Awareness Month United States
Cerebral Palsy Awareness Month United States
Color Therapy Month United States
Colorectal Cancer Awareness Month United States
Deep Vein Thrombosis (DVT) Prevention Awareness Month United States
Endometriosis Awareness Month Global
Epilepsy Month Canada
Essential Tremor Month Global
Kidney Month United States
Multiple Sclerosis Awareness Month United States
Red Cross Month United States
Red Cross Month Canada
Self-Injury Awareness Month United States, Canada and Western Europe
Brain Injury Awareness Month Global 
Trisomy Awareness Month United States, Canada
March 1 Self-Injury Awareness Day Global
March 1 International Wheelchair Day Global
March 1 Disability Day of Mourning United States
March 6 World Lymphoma Awareness DayGlobal
March 6-11 World Glaucoma Week Global
March 8 Breast Implant Illness Awareness Day Global
March 8 International Women’s Day (United Nations) Global
March 10 National Women and Girls HIV/AIDS Awareness Day United States
March 18 National Trisomy 18 Awareness Day United States
March 21 World Down Syndrome Day (United Nations Day) Global
March 21 International Day for the Elimination of Racial Discrimination (United Nations) Global
March 24 World Tuberculosis Day (WHO) Global
March 25 U.S. National Cerebral Palsy Awareness day United States
March 26 Purple Day for Epilepsy Global
March 27Amniotic Fluid Embolism (AFE) Awareness Day Global

April

Paralyzed Veterans Across America Month United States
Cushing Disease/Syndrome Awareness Month United States
Parkinson’s Awareness Month United States
National Donate Life Month United States
Limb Loss Awareness Month United States
April 1 April Fool’s Day United States
April 2 World Autism Awareness Day (United Nations) Global
April 6 Bohring-Opitz Syndrome Awarenesss Day Global
April 7 World Health Day Global (United Nations Day)
April 8 Cushing Disease/Syndrome Awareness Day United States
April 10 National Youth HIV and AIDS Awareness Day United States
April 11 Parkinson’s Disease International Awareness Day Global
April 13 Functional Neurological Disorder (FND) Awareness Day Global
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April 13 Sarcoidosis Awareness Day Global
April 17 World Hemophilia Day (United Nations Day) Global
April 19 Congenital Diaphragmatic Hernia Action Day Global
April 18-24 National MS Awareness Week United Kingdom
April 23 Fibrodysplasia Ossificans Progressiva (FOP) Awareness Day Global
April 24 World Meningitis Day Global
April 25 World Malaria Day (WHO) Global
April 26 International Chernobyl Disaster Rememberence Day (United Nations) Globball
April 29 World Wish Day Global
April 22-29 World Primary Immunodeficiency (PI) Week Global
April 27 Show Your Mettle Day (Amputees) United States
April 19-23 Porphyria Awareness Week United States
April 10-15 Oral, Head and Neck Cancer Awareness Week United States

May 

ALS Awareness Month United States
Arthritis Month United States
Apraxia Awareness Month United States
Allergy/Asthma Awareness Month United States
Better Speech and Hearing Month United States
Bladder Cancer Awareness Month Global
Borderline Personality Disorder Awareness Month United States
Brain Tumor Awareness Month United States
Cystic Fibrosis Awareness Month United States
Celiac Awareness Month United States
Ehlers-Danlos syndrome (EDS) United States
Guillain-Barré Syndrome (GBS) & Chronic Inflammatory Demyelinating Polyneuropathy (CIDP
Awareness Month Global
Hepatitis Awareness Month United States
High Blood Pressure Education Month United States
Huntington’s Disease Awareness Month United States
Lupus Awareness Month United States
Lyme Disease Awareness Month Global
Myositis Awareness Month United States
Mental Health Month United States
Mobility Awareness Month United States
Older Americans Month United States
Multiple Sclerosis Awareness Month Canada
American Stroke MonthUnited States
Pediatric Stroke Awareness Day United States
May 1-7 Brain Tumor Action Week United States
May 8-14 Brain Injury Awareness Week United States
May 5 International 5p Syndrome Awareness Day Global
May 5 Ependymoma Awareness Day United States
May 5 World Asthma Day Global
May 7 National Children’s Mental Health Awareness Day United States
May 8 World Ovarian Cancer Awareness Day Global
May 8 World Red Cross & Red Crescent Day Global
May 10 World Lupus Day Global
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May 12 International Fibromalgia (FM) Awareness Day Global
May 12 International Awareness Day for Chronic Immunological and Neurological Diseases (CIND 
Global
May 15 International Mucopolysaccharidoses (MPS) Awareness Day Global
May 19 Global Accessibility Awareness Day Global
May 20 International Behcet’s Disease Awareness Day Global
May 20 International Blue Cone Monochromacy Awareness Day Global
May 20 World Autoimmune Arthritis Day Global
May 21 World Day for Cultural Diversity for Dialogue and Development (United Nations) Globall
May 23 International Day to End Obstetric Fistula (United Nations) Global
May 24 Schizophrenia and Pyschosis Awareness Day (Canada) Canada
May 25 World Thyroid Day (WTD) Global
May 30 World Multiple Sclerosis Awareness Day Global
May 30 Memorial day

June

Alzheimer’s and Brain Awareness Month Global
Antiphospholipid Antibody Syndrome (APS) Awareness Month United States
Migraine and Headache Awareness Month United States
Hemiplegic Migraine Awareness Month United States
PTSD Awareness Month United States
June 5 National Cancer Survivors Day United States
June 8 World Brain Tumor Day Global
June 11 Neuropathy Action Awareness Day United States
June 13 International Albinism Awareness Day (United Nations) Global
June 17 CDKL5 Worldwide Awareness Day Global
June 18 Autistic Pride Day United States
June 18 International Day for Countering Hate Speech (United Nations) Global
June 19 World Sickle Cell Day (United Nations) Global
June 19 Juneteenth United States
June 20 World Refugee Day
June 21 Global Day of Recognition of ALS/MND Global
Jun 21-24 Helen Keller Deaf Blind Awareness Week (dates vary each year) United States
June 23 Dravet Syndrome Awareness Day United States
June 25 World Vitiligo Awareness Day Global
June 27 National Post Traumatic Stress Disorder (PTSD) Day United States
June 27 Helen Keller Day United States
June 29 World Scleroderma Awareness Day Global
June 30 Arthrogryposis Awareness Day United States

July

Disability Pride Month United States
Fragile X (FXS) Awareness Month United States
National Cleft & Craniofacial Awareness & Prevention Month  United States
Sarcoma Research Awareness Month United States
July 4 Independence Day United States
July 12 Heterochromia Awareness Day United States
July 13 Gastrointestinal Stromal Tumor (GIST) Awareness Day United States
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July 23 World Sjogren’s DayGlobal
July 24 National Seasonal Affective Disorder (SAD) Day United States
July 25 World Drowing Prevention Day (United Nations) Global
July 26 Americans with Disabilities Act Anniversary (ADA) United States
July 28 World Hepatitis Day Global
July 30 Gastroschisis Awareness Day United States

August

Don’t be a Bully Month United States
Spinal Muscular Atrophy Awareness Month United States
Stevens-Johnson Syndrome (SJS) Awareness United States
Aug. 1 World Lung Cancer Day Global
Aug. 21 National Senior Citizens Day United States
Aug. 24 Ryan Wilson’s birthday Global
Aug. 26 Women’s Equality Day United States

September

lopecia Awareness Month United States
Achalasia Awareness Month United States
Childhood Cancer Awareness Month United States
Lymphoma Awareness Month United States
National Guide Dog Month United States
National Hydrocephalus Awareness Month United States
National Suicide Prevention Awareness Month United States
Orthostatic Tremor Awareness Month United States
Pain Awareness Month United States
Peripheral Artery Disease (PAD) Awareness Month United States
Polycystic Ovary Syndrome Awareness Month United States
Prostate Awareness Month United States
Spinal Cord Injury Awareness Month United States
Thyroid Cancer Awareness Month United States
World Alzheimer’s Disease Month Global
Sept. 5 Labor Day United States
Sept. 7 Duchenne Muscular Dystrophy United States
Sept. 9 International Fetal Alcohol Spectrum Disorder Awareness Day (FASD) Global
Sept. 13 Celiac Disease Awareness Day United States
Sept. 15 World Lymphoma Awareness Day - Hodgkin’s Lymphoma Global
Sept. 17 Disability Awareness Day United Kingdom
Sept. 18 National HIV/AIDS and Aging Awareness Day United States
Sept. 19 Usher Syndrome Awareness Day Global
Sept. 21 World Alzheimer’s Day Global
Sept. 22 World Chronic Myeloid Leukemia (CML) Day Global
Sept 20-27 International Week of the Deaf (varies each year) Global
Sept. 23 International Day of Sign Language (varies each year) Global
Sept. 23 International Day of Sign Languages (United Nations) Global
Sept. 25 International Ataxia Awareness Day Global
Sept. 26 Mesothelioma Awareness Day United States
Sept. 27 World Tourism Day Glbal
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Sept. 28 International Day for Universal Access to Information (United Nations) Global
Sept. 30 Limb Girdle Muscular Dystrophy Awareness Day United States

October

Blindness Awareness Mont Global
ADHD Awareness Month United States
Breast Cancer Awareness Month United States
Colon Cancer Awareness Month United States
Depression Education and Awareness Month United States
Down Syndrome Awareness Month United States
Dwarfism Awareness Month United States
Dysautonomia Awareness Month Global
Dyslexia Awareness Month United States
Eczema Awareness Month United States
Liver Cancer Awareness Month United States
Learning Disability Awareness Month United States
National Disability Employment Awareness Month United States
Raynaud’s Awareness Month United States
Rett Syndrome Awareness Month United States
Selective Mutism Awareness Month United States
Spina Bifida Awareness Month United States
Oct. 5World Day of Bullying Prevention Global
Oct. 5 American Veterans Disabled for Life Awareness Day United States
Oct. 6 World Cerebral Palsy Awareness Day Global
Oct. 7 International Trigeminal Neuralgia Awareness Day Global
Oct. 7 Team Margot Stem Cell and Bone Marrow Awareness Day United States
Oct. 9 PANDAS / PANS Awareness Day United States
Oct. 10 World Mental Health Day Global
Oct. 13 World Sight Day Global
Oct. 13 Metastatic Breast Cancer Awareness Day United States
Oct. 13 World Thrombosis Day Global
Oct. 15 Blind Americans Equality Day United States
Oct. 17 International Day for the Eradication of Poverty (United Nations) Global
Oct. 20 World Osteoporosis Day Global
Oct 20-31 Disability Mentoring Days (Third Wednesday of each October) United States
Oct. 21 Breast Reconstruction Awareness Day United States
Oct. 22 International Stuttering Awareness Day Global
Oct. 24 World Polio Day Global
Oct. 25 Hydrocephalus Day Global
Oct. 25-31 International Epidermolysis Bullosa Awareness Week Global
Oct. 29 World Stroke Day Global

November

COPD Awareness Month United States
Pancreatic Cancer Awareness Month United States
Alzheimer’s Awareness Month United States
Dercum’s Disease (Adiposis Dolorosa) Awareness Month United States
Diabetes Awareness Month United States
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Epilepsy Awareness Month United States
Lung Cancer Awareness Month United States
Prostate Cancer / Men’s Health Awareness Month United States
Nov. 1 Author’s Day United States
Nov 1-5 International Stress Awareness Week (varies each year) Global
Nov. 6International Stress Awareness Day Global
Nov. 7 Cancer Awareness Day Global
Nov. 8 Aicardi Syndrome Awareness Day United States
Nov. 9 World Adoption Day Global
Nov. 11 World Usability Day Global
Nov. 11 Veteran’s Day United States
Nov. 12 World Pneumonia Day Global
Nov. 13 World Pancreatic Cancer Day Global
Nov. 14 World Diabetes Day (United Nations) Global
Nov. 15-Nov World Ohtahara Syndrome Awareness Day Global
Nov. 15 National Philanthropy Day United States
Nov. 16 Internationnall Day of Intolerance (United Nations) Global
Nov. 17 World Pancreatic Cancer Day Global
Nov. 18 World COPD Day Global
Nov. 19 World Toilet Day (United Nations) Global
Nov. 24 N24 Awareness Day United States
Nov. 24 Thanksgiving United States

December

Constipation Awareness Month United States
Dec. 1 World AIDS Day (United Nations) Global
Dec. 3International Day of Persons with Disabilities (United Nations) Global
Dec. 3 #PurpleLightUp Global
Dec. 10 Human Rights Day (United Nations) Global
Dec. 18-26 Hanukkah Global
Dec. 24 Christmas Eve Global
Dec. 25 Christmas Global
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Key Moments in Disability History

1784 - First Institution for Blind Children Founded
The founder, Valentin Huay, discovered persons who are blind could read if the text was printed 
with raised letters.11

1829 - Louis Braille publishes Method of Writing Words, Music, and Plain Songs by Means 
of Dots for Use by the Blind and Arranged for Them
The book was the first Braille book. Braille was the founder of Braille.13-15

1817 - Connecticut Asylum for the Education and Instruction of Deaf and Dumb Persons 
opens
It was the first deaf school in the U.S.12

1844 - Association of Medical Superintendents of American Institutions for the Insane 
founded6

This later became the American Psychiatric Association.16

1860s - William Little examines “Little’s diplegia”
The condition later became known as Cerebral Palsy.17

1919 - The National Society for Crippled Children created
Later became known as Easterseals to help children with disabilities be more included in society.20

1907 - Indiana passes Eugenics sterilization law
The law required the sterilization of “confirmed criminals, idiots, imbeciles and rapists.” It was the 
first such law in the world, but was later repealed in 1974.18 

1919 - American Legion founded
The American Legion a year later worked with the organization Disabled Veterans of the World War 
to spread awareness of veterans with disabilities.19

1920 - American Civil Liberties Union created
Helen Keller was one of its founders.21

1920s - Samuel Orton studies dyslexia
Orton studied kids with language difficulties.22, 23

1927 - Buck v Bell ruling
The Supreme Court ruled that states can sterilize inmates of public institutions. It argued that 
“imbecility, epilepsy and feeblemindedness are hereditary, and that inmates should be prevented 
from passing these defects to the next generation.”24

In order to gain a more thorough understanding of the disability community, and the advocacy work 
it continues to do, here is an abbreviated version of the disability rights movement. Not everything is 
included, but these were unquestionably defining moments.
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1932 - Franklin D. Roosevelt elected president
Was first president in wheelchair.1

1935 - Social Security Act enacted
The law enabled states to better aid “make more adequate provision for aged persons, blind 
persons, dependent and crippled children.”26

1950s - Ray Charles takes off
The visually impaired pianist created many classic hits.29

1930s - Persons with disabilities murdered in Holocaust
The Nazi government enacted the “Law for the Prevention of Progeny with Hereditary Diseases.”  
Initially, they sterilized persons with disabilities, and they later began killing them. Around 250,000 
persons with disabilities were murdered.25

1950 - Association for Retarded Citizens (NARC) founded
The organization provides support and services to persons with disabilities.30

1968 - Special Olympics are created
Eunice Kennedy Shriver founded the Special Olympics as a “backyard summer camp” for persons 
with intellectual disabilities.1

1964 - Civil Rights Act passed
The Act “prohibits discrimination on the basis of race, color, religion, sex or national origin.”31

1970s - Stevie Wonder shines
The blind pianist was later inducted into the Rock and Roll Hall of Fame.32

1970s - Disability rights activist march on Washington
Activist pushed for disability-specific language in the 1972 Rehabilitation Act.33

1946 - Wheelchair basketball created
WWII veterans created the sport in VA hospitals in Birmingham, CA., and Framingham, MA.27

1948 - Stoke Mandeville Games created
First wheelchair sports competition, and later became known as the Paralympics.28

1970 - Judy Heumann sues the New York Department of Education
Heumann was denied a teaching license in the state due to her polio.34

1971 - Linda Bove starts on Seasame Street
Bove was  the first deaf actress on the program. She founded the National Theater of the Deaf in 
1963.35
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1973 - Section 504 of the Rehabilitation Act of 1973 enacted
The law “protects qualified individuals from discrimination based on their disability.”38

1978 - National Council on Disability created
The independent government agency was created to review all federal disability programs and 
policies.1

1988 - National Council on Disability created
The independent government agency was created to review all federal disability programs and 
policies.1

1988 - Fair Housing Act put into law
Prevents discrimination “by direct providers of housing” on the basis of race, religion, sex or 
disability.39

1977 - ‘504 Sit-in’ underway
Demonstrators occupied the San Francisco Federal Building to demand better language 
surrounding disability in Section 504.39

1972 - Ed Roberts creates Center for Independent Living
Roberts was an early trailblazer in the disability community, and he aimed to included persons with 
disabilities in community life.36, 37

1975 - Education for All Handicapped Children Act enacted
Law supported states “in protecting the rights of, meeting the individual needs of, and improving 
the results for infants toddlers, children and youth with disabilities and their families” in education.33

1980 - Disability activities want more protection
They lobbied “for a consolidation of various pieces of legislation under one broad civil rights statute 
that would protect the rights of people with disabilities, much like the 1964 Civil Rights Act.”33

1990 - Americans with Disabilities Act (ADA) signed into law
The law “prohibits discrimination and guarantees that people with disabilities have the same 
opportunities to participate in the mainstream of American life.”42

1990 - The Individuals with Disabilities Education Act (IDEA)
Law “makes available a free appropriate public education to eligible children with disabilities 
throughout the nation and ensures special education and related services to those children.”43

1990 - ‘Capitol Crawl’ takes place in D.C.
Persons with disabilities crawled up the steps of the U.S. Capitol, showing inaccessibility of 
architecture. Demonstrators demanded the passage of the ADA.41
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1994 - ADAPT protest in Las Vegas
Demonstrators were demanding the American Health Care Association (AHCA) to put more money 
into “home and community-based attendant service.”44

1996 - Telecommunications Act passed
Act allows “anyone to enter any communications business  — to let any communications business 
compete in any market against any other.”45

1998 - Assistive Technology Act passed
Act aims to provide assistive technology to persons with disabilities.46

1998 - ADAPT protest in Philadelphia
Demonstrators claimed the had “gone back on commitments to enforce the ADA.”47

1999 - WCAG 1.0 created
Was designed to make the web more accessible to persons with disabilities49

2001 - Office of Disability Employment Policy (ODEP) created
Its first grant was to “validate customized employment as an effective workplace practice for em-
ploying people with significant disabilities previously perceived as ‘not employable.’”50

1999 - Olmstead v. L.C. Supreme Court decision
Two women with mental illnesses and developmental disabilities were kept in a psychiatric unit for 
several years after their treatment ended. Supreme Court ruled this violated the ADA.48

2001 - No Child Left Behind passed
Designed to improve the standards and quality of education for federally funded schools.51

2008 - Americans with Disabilities Act Amendments Act
Stated that the “definition of disability should be construed in favor of broad coverage of individuals 
to the maximum extent permitted by the terms of the ADA and generally shall not require extensive 
analysis.”52

2020 - Electric shock banned 
The Judge Rotenberg Educational Center was banned from using electric shock therapist for its 
students with cognitive and emotional disabilities. That ban was overturned a year later.53

Present - The work continues 
Disability advocates and little-known changemakers advocate everyday for a more equitable 
society. They are pushing for updated laws, accessible technology, and more.
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